Olam Factsheet 2021

Unlocking long-term value
and driving sustainable growth
About Olam

At a glance

Olam is a leading food and global agri-business.
We grow, trade, process and distribute food and
fibre crops to over 17,300 manufacturers, processors,
retailers, and food service customers worldwide.

• Founded in 1989
• Listed on the Singapore
Exchange in 2005

• 60+ countries of

In addition to our own farming operations, we source from a network
of over 5 million farmers across Africa, Asia and Latin America, many
of whom benefit from our sustainability programmes.

operation

• 75+ manufacturing
facilities

Through our Purpose to ‘Re-imagine Global Agriculture and Food
Systems’, Olam aims to address the many challenges involved
in meeting the food, feed and fibre needs of a growing global
population, while achieving positive impact for farming
communities, our planet and all our key stakeholders.

• 14 R&D centres
• 81,650+1 employees
• 17,300+ customers

Financial information
Revenue 2 by Group
(S$million)

Volume by Group
(’000 Metric Tonnes)
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Employees refers to full-time, seasonal and contract workers.
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Revenue for FY20 ended 31 December 2020.
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Our Group
In January 2020 Olam commenced a strategic re-organisation to unlock and maximise
long-term value. Two operating groups were created, both well-positioned for future
growth in line with key customer trends and market opportunities. These sit under
holding company OIL until carve-out, IPO and demergers are completed3.

Olam International Limited (OIL)

Sustainability
highlights

Unlocking value and accelerating growth for the
Olam Group.
Responsible for divestment of de-prioritised assets and exiting
business. Nurturing gestating businesses to full potential,
including new platforms targeted for future growth.

AtSource

Packaged
Foods

Infrastructure
& Logistics

Achieved Reuters
Responsible SupplyChain Award 2020 for
revolutionary sustainable
insight’s platform

Olam Palm
Gabon

Olam Food Ingredients (OFI)

A global leader offering sustainable, natural,
value-added food ingredients.
A unique and complementary portfolio across the full ingredients
value chain. Large, attractive and growing key end-use categories
with a global and diversified blue-chip customer base.

Nuts

Spices

Dairy

Coffee

Cocoa

An unrivalled leader in food, feed and fibre in
high-growth emerging markets.
A market leading and differentiated food, feed and fibre global
agri-business with unique focus on high-growth emerging markets,
delivering high returns.

Grains and
Animal Protein
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OFI targeting completion in H1 2022. OGA targeting completion in 2023.

773,000
61,700
adults benefiting
from literacy and
numeracy courses

Commodity
Financial Services
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farmers receiving
digital agronomy
advice

farmers accessing
sustainability
support

Olam Global Agri (OGA)

Rice

2.6m
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@olam_international

Refer to pages 60/61 in the Annual Report 2020 for information on current ‘Engine 2’ initiatives.

