PRESS RELEASE:

Can your photo turn the tide on climate change?

They say a picture is worth a thousand words. The hunt is on for powerful images that can
inspire action on climate change.

Today, global agri-business Olam International, in partnership with leading media title Eco-
Business, has launched ‘Re-imagining a Brighter Future’, a global photo challenge to
capture the innovative solutions that can either help hold back rising temperatures or help
people to cope with them.

The effects of climate change are happening everywhere and impacting people all over the
world. Across Southeast Asia, prolonged dry spells have caused water levels in reservoirs to
plummet, while in California, residents have found themselves in a cauldron of triple-digit
temperatures and wildfires. Even in Sweden, within the Arctic circle, the worst fires the
country has seen in decades are burning.

Chris Brown, Vice President for Corporate Responsibility & Sustainability at Olam,
commented: “All around us, the reality of climate change is plain to see. Temperatures are
soaring to such record heights, that even the Arctic is on fire and countries not usually
susceptible to heatwaves and dry seasons, like the UK, are seeing the ruinous impact on
crops. There’s strong evidence linking climate change to a range of issues including food
security, which are driving migration on a scale greater than during the Second World War.

“But while global temperatures continue to heat up our planet, action remains fragmented.
Through this challenge, we want to shine a light on the solutions that can halt these
devastating effects which, if remain unchecked, will become irreversible. It is our mission to
find those powerful images that inspire the viewer to back and adopt the solutions depicted,
igniting momentum towards climate action at scale.”

Jessica Cheam, Managing Editor of Eco-Business added: “We are thrilled to be
partnering Olam on this global photo challenge, which is part of the larger Changing Course
campaign to inspire climate action. This photography competition will focus specifically on
solutions that will help us tackle the greatest challenge that we face today. We want to
engage our community with powerful images that inspire them to think about how we are all
empowered to act.”

The judging panel includes National Geographic 2017 Nature Photographer of the Year,
Jayaprakash Joghee Bojan, Sunny Verghese, Co-Founder and Group CEO of Olam
International and Eco-Business managing editor, Jessica Cheam.

As one of the prizes, Olam is offering a unique five-day hosted trip to either Africa or Asia to
visit its climate-smart agricultural programmes and meet smallholder farmers; representing

the company’s commitment to re-imagine how the agricultural sector mitigates and adapts to
the impacts of climate change.

-ENDS-

Notes to editor:

e The competition is free to enter and open to anyone regardless of age and professional
skills.



¢ Details on the criteria and how to apply can be found on the photo challenge website.
e The deadline for submission is 23:59 SGT, 15" September 2018.
e The winning photos will be displayed on the Eco-Business website.

w7 Olam

@,

Eco-Business

Olam International Limited is a global agri-business operating
across the value chain in 66 countries, supplying various products
across 18 platforms to more than 22,000 customers worldwide.
From a direct sourcing and processing presence in most major
producing countries, Olam has built a global leadership position in
many of its businesses. Headquartered in Singapore and listed on
the SGX-ST on February 11, 2005, Olam currently ranks among the
top 30 largest primary listed companies in Singapore in terms of
market capitalisation. In 2016, Fortune magazine recognised Olam
at #23 in its ‘Change the World’ list.

Eco-Business is the leading media company serving Asia Pacific’s
clean technology, smart cities, responsible business and
sustainable development community. Our platforms include the
award-winning Eco-Business.com site which attracts more than 2
million page views a year and a weekly newsletter that is emailed to
over 88,000 subscribers. We offer a wide range of content and
marketing services, including online advertising, custom
publications, market research and whitepapers, multimedia
production, consultancy, training and high-impact bespoke events
catered to deepen discussions on sustainability.



