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News release 

 
ofi publishes first Choices for Change impact report, 
giving food and beverage brands insight across 
global supply chains 
The report brings together progress towards targets on farmer livelihoods, 
living income, protecting human rights and forest-positive sourcing. 
ofi’s first Choices for Change impact report sets out progress against the milestone targets behind 
its 2030 sustainability commitments and brings together practical data and examples from across 
cocoa, coffee, dairy, nuts and spices. For customers facing tighter expectations around 
traceability, due diligence, Scope 3 emissions and the evidence behind sustainability claims, it 
offers a clearer view of where progress is being made and where challenges remain. 

It also shows how ofi combines origin presence, sourcing insight and integration at scale to help 
customers build more resilient supply chains and respond to changing regulatory and market 
demands. 

Published against a backdrop of commodity price volatility, changing regulatory timelines and 
rising expectations around responsible sourcing, the report shows where ofi has made progress, 
where challenges remain and where more work is still needed. 

Key 2025 progress: 

• Clearer due diligence visibility: human rights due diligence systems are in place across all 
supply chains, with all high-risk supply chains covered by systems to identify, prevent and 
remediate child labor, meeting ofi’s 2025 milestone in this area while ongoing monitoring 
and remediation continue. 

• Livelihoods & living income: 570,000 farmer households received livelihood support in 2025, 
while more than 200,000 farmer households recorded a living income, influenced by a 
combination of ofi’s initiatives and higher market prices for cocoa and coffee. 

• Climate progress: ofi’s Scope 1,2 & 3 climate targets were validated by the Science Based 
Targets initiative, and ofi also achieved 41% renewable energy use across its tier 1 
processing facilities. 

• Stronger traceability and sourcing insight: around 730,000 farms are geolocated on ofi’s 
EUDR-ready Track and Trace system, with deforestation risk assessments and action plans 
across all high-risk supply chains 

“Customers are asking for better visibility and more reliable data across supply chains. This report 
brings that information together in one place and gives a clearer view of the progress we are 
making across our supply chains, where more work is still needed and what we are learning as we 
go. Over the next five years, the opportunity is to take what we’ve built and scale it further - 
working with customers and partners to expand traceability, improve data transparency and 
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scale specific programs such as agroforestry and living income initiatives, even in a tougher 
operating environment. That’s central to our purpose to be the change for good food and a 
healthy future.” said Roel van Poppel, Chief Sustainability Officer at ofi. 

Two examples of how ofi is helping build supply chain resilience and putting its ambition to be the 
preferred partner for positive change into practice are its living income program in Honduras with 
ALDI SOUTH Group and global agroforestry program with Nestlé. 

Rachel Vujovic, Sustainability Director, ALDI SOUTH Group, said: “Strong partnerships empower us 
to achieve greater impact, develop better solutions, and broaden our positive influence – as 
demonstrated by our Living Income Project with ofi. Providing direct market access, agricultural 
training, and tailored guidance helped farmers to increase, enhance livelihoods, and support 
their communities"  

 Darrell High, Cocoa Plan Manager at Nestlé, said: “We’re working with ofi to provide forest and 
fruit tree seedlings and training to farmers to support this transition. It helps farmers, supports the 
resilience of our supply chain and contributes to our shared climate goals for 2030 and beyond.” 

The Choices for Change Impact Report is available to download at ofi.com/sustainability. ofi 
welcomes collaboration with customers and other partners to help scale impact across its supply 
chains. 

 
Discover much more about what ofi has to offer at ofi.com 
 
Notes to Editors 
• Track and Trace integrates information from ofi’s on-the-ground digital apps and Enterprise Resource 

Planning (ERP) systems. It enables traceability from farm plots to customers and supports compliance 
with evolving regulations like the EU Deforestation Regulation (EUDR). The system won the ESG Tech - 
Food & Beverage award at the Singapore Business Review (SBR) Technology Excellence Awards. 

• The Choices for Change Impact Report is part of ofi’s wider sustainability reporting framework, which 
includes product-specific reports and annual disclosure through its parent company reporting. 

 

 
 
About ofi 

ofi (olam food ingredients) is an operating group born out of Olam. ofi offers natural, value-added food 
products and ingredients, including those sourced through sustainability programs and initiatives, so that 
consumers can enjoy the healthy and indulgent products they love. It consists of industry-leading businesses 
of cocoa, coffee, dairy, nuts, and spices. ofi has built a unique global value chain presence including its own 
farming operations, farm-gate origination, and manufacturing facilities. ofi partners with customers, 
leveraging its complementary and differentiated portfolio of ‘on-trend’ food products, to co-create solutions 
that anticipate and meet changing consumer preferences as demand increases for healthier food that’s 
traceable and sustainable. To subscribe to the ofi newsroom, please visit www.ofi.com/news-and-events 
(privacy statement here). If you do not wish to receive information from ofi please contact media@ofi.com.  
 
Follow @ofi-group on LinkedIn. 

https://www.ofi.com/en-gb/sustainability
http://www.ofi.com/news-and-events
https://www.ofi.com/privacy.html
mailto:mailtomedia@ofi.com?subject=Media%20enquiry
https://www.linkedin.com/company/ofi-group
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About Olam 
Olam Group Limited is a leading food and agri-business operating across the value chain in more than 50 
countries, supplying high-quality food and beverage ingredients and solutions, as well as agri-food and 
industrial products to 11,000+ customers worldwide. Through our purpose to ‘Re-imagine Global Agriculture 
and Food Systems’, Olam Group aims to address the many challenges involved in meeting the needs of a 
growing global population, while achieving positive impact for farming communities, our planet and all our 
stakeholders.  Headquartered and listed in Singapore, Olam Group is a component stock of the iEdge 
Singapore Next 50 index and a Singapore constituent of market indices including the FTSE Global All World 
Ex US Index, FTSE Developed All Cap Ex US Index, MSCI World ESG Screened Index, MSCI EAFE Small Cap 
Index and MSCI EAFE Investable Market Index (IMI). It is also part of the FTSE4Good Index Series, a global 
sustainable investment index series developed by FTSE Russell, following a rigorous assessment of Olam’s 
supply chain activities, impact on the environment and governance transparency.  

More information on Olam can be found at www.olamgroup.com. Olam is located at 7 Straits View, Marina 
One East Tower #20-01, Singapore 018936. Telephone: +65 63394100, Facsimile: +65 63399755. 
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Emma Blinkhorn 
Global Head of Sustainability Communications, ofi 
 
emma.blinkhorn@ofi.com 
+ 44 7774334753 
 

Zoe Maddison 
Senior Sustainability communications manager, ofi 
 
zoe.maddison@ofi.com 
+ 44 7825 904234 
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